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08:30 – 09:00  Registration – Conference Centre, Ground Floor  

09:00 – 09:20   Welcome  

09:20 – 10:00 
(40 min) 

 
 
TWEET 
@shiftONEdigital    
 
EMAIL 
jessica.barrella 
@shiftone.co.za 

 

The Art of Social Media Content Creation 

Jessica Barrella - Social Media & Content Specialist: ShiftOne 

Social Media is an important box all businesses need to be ticking now 
days and, as we all know, content is KING. In this session, Jessica 
Barrella will take you through creating optimised content for your social 
media channels - all the tips and tricks of the trade. 

Jessica is an experienced digital marketer within multiple industries. 
Her unique experience gives her an insightful understanding of the 
critical elements of Social Media Marketing and how best to leverage 
digital channels to increase engagement and grow your online brand. 

Shift ONE is a creative, integrated marketing agency based in Cape Town 
and delivers world class service, creative strategies and marketing 
campaigns to its clients. They are a one-stop-shop so clients don’t have to 
deal with 5 different suppliers.  

10:00 – 10:40 
(40 min) 

 
 
TWEET 
@commamarketing   
 
EMAIL 
judith@ 
commamarketing.co.za 

 

Instagram – The changing role of this platform on 
engagement and leads  
Judith Ancketill - Comma Marketing 
 
We know how much time and effort it takes to create content that is engaging 
and grabs the attention of your potential customer.  You want them to read or 
watch it, understand it and explore your product or service offering in more 
detail!  It’s fine to post on various channels such as Instagram and 
Facebook, but how do we turn our efforts into leads and conversions?  We 
will talk about how to maximise your content, in an effort to reach as many 
potential customers as possible.  And we will share some of our favourite 
tools to help you do this! 
 
Comma marketing has worked with small and mid-market companies to 
guide them on how to grow their businesses from a strategic position that 
communicates their USP’s, elevates their brand and crafts their strategy to fit 
into the world of their customer. Business Owner, Judith Ancketill has worked 
in and with corporate companies and is passionate about creating the link 
between brand management, the customer and lead generation. 

 



 
 
 

10:40 – 11:00 
(20 min) 

 Workshop Session 
 

 
11:10 – 11:30  Tea Break 

 
11:30 – 12:10 
(40 min) 

 
 
TWEET 
@MikhailaHunter 
 
EMAIL 
mikhaila@fort.co 
 

Storytellers for a Connected World 
Mikhaila Hunter - Marketing & Communications Manager: FORT 
 
Understanding the structure of effective storytelling for brands towards 
modern audiences, and branding within the creative economy. The manner 
of storytelling has become fragmented and this is a reflection of how our 
means of consuming content has become heavily disrupted in the digital and 
social age. If brands are now considered authors surely the principles of the 
30 sec TVC cannot be bused across all consumption channels.  
 
Through best practice, case studies and experimental approaches we map 
out the present and future of connecting with audiences in a social world. 
 
Mikhaila Hunter is the Marketing and Communications Manager at FORT. A 
BCom Marketing Honour’s graduate from the University of Pretoria, Mikhaila 
graduated in the top 15% of her University as a member of the Golden Key 
International Honour Society. Mikhaila was a finalist in L'Oreal’s global 
Brandstorm competition in 2014, she has gone on to talk at industry events 
such as Future Ad Africa as well as guest lecture at institutions such as Red 
and Yellow and AAA School of Advertising.  
 
Mikhaila has been featured in and contributor to many industry publications 
including Screen Africa, Little Black Book and Bizcommunity among others. 
 

12:10 – 12:50 
(40 min) 

 
 

TWEET 
@MunyaDuvera 
 
EMAIL 
duvera@thedirectors.co.za 
 

Create content that will increase your following and 
define the purpose of your social media campaigns 
Munya Duvera - Business Consultant 
 
Content is the essence of a healthy group of followers and more importantly 
relevant content. Join me as I unpack the ins and outs of growing your 
following through relevant content including a discussion on relevant 
platforms specific to your offering. Additionally I will touch on consistency 
and the importance of a similar theme throughout your entire social media 
presence. Last but least I will discuss the necessity of a purpose driven 
social media marketing campaign because it’s not just about tweeting but 
rather the overall objective of tweeting!  
 
Munya Duvera is the founder and CEO of Duvera elGroup Management 
Consultancy, a full service management firm that caters to entrepreneurs, 
corporations and government. Munya has built a strong reputation for 
strategy and efficiency with a key emphasis on processes, systems and 
procedures that enable a business to operate effectively to maximise value 
and increase profitability. Munya is also the Chairperson of Directors 
Association, a motivational speaker, business columnist for Moneyweb & 
The Citizen Newspaper, an author and is a business commentator for Kaya 
FM.  

 
12:50 – 13:00 
(10 min) 

 
Q&A  

 



13:00 – 14:00  Lunch Break 

 
14:00 – 14:40 
(40 min) 

 
 
 
TWEET 
@KarstenIrma 
 
EMAIL 
irma@linketal.co.za 

Moments that Matter   
Irma Karsten – Managing Director: LINK et al 
 

Moments That Matter – How to reach your audience where and when it 
matters most not just based on demographics but also on passions, 
behaviors and interests. We as marketers need to explore how people 
connect around trending moments online and in their lives and how brands 
can participate in and enhance these moments. What matters to our 
audience? How do we get our audience to relate to our brand stories. 
 
A social media marketing specialist and a people’s person by nature, Irma 
Karsten has over 20 years of work experience behind her. She is currently 
the Managing Director of LINK et al, part of the Et Al Group. In this role, she 
serves as an avid trainer and facilitator for all things social media marketing 
related. Irma is passionate about training individuals and facilitating courses 
– from entry level right through to advanced level – on all platforms and 
across all industries. Her courses are informative and with her sense of 
humour added into the mix while she presents, it is no wonder that 
entrepreneurs, marketing managers and executives have all attended Irma’s 
training sessions. 

 

 
14:40 – 15:20 
(40 min) 

 
 
TWEET 
@raeraehickley 
@mark1 
 
EMAIL 
sturae@mark1.co.za  

Leveraging Social Media Advertising for your Brand 
Sturae Hickley – Advertising Operations Manager: Mark1 
 
In this session we will look at the importance of social media advertising and 
learn how the usage of this advertising method can impact your brand and 
reach new audiences. 
 
An award-winning Ad-Operations manager and Programmatic Media 
Advertising pioneer at Mark1 Media. Sturae Hickley’s experience spans 
nearly a decade with an accumulated wealth of knowledge and thought-
leadership in social media, ad operations, digital tech as well as artificial 
intelligence.  
 
With a natural passion for mentorship, her role involves growing and leading 
a campaign management school of excellence at Mark1. Not only was she a 
2017 Standard Bank Top Women Awards finalist, Sturae was invited by the 
IAB to participate in their all-female panel discussion at the 2018 IAB Digital 
Summit. She has also shared the stage with like-minded women in digital as 
a panellist at the recent launch of the internationally acclaimed organisation 
She Says  

 
 

15:20 – 15:30   Closure, Afternoon Tea, Departure 

 
Please note: We reserve the right to make changes to the programme and speaker line-up without prior notice. 

 

NOTES:  

 

 

 

 

 


